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every moment
matters

Prevalence of prenatal alcohol use in Australia
1 One of the highest rates of alcohol use in pregnancy globally.
1 1in 2 use alcohol during pregnancy

1 Women who use alcohol are older, marriemore hghly
educated and Caucasian.

1 More than 1 in 4 women who are pregnant or considering
having a baby soon, are not aware that alcohol can cause FASD.

1 1in7 women (14.9%) continue to drink alcohol once
pregnancyaware.

AIHW National Drug Strategy Household Survey-2022.



Prevalence of FASD in Australia matters

A Increasingly recognisedcomplex, chronic, costly
A Prevalence in general population-2%

A Remote Aboriginal communities 19%

A Juvenile justice 36%

A National guidelines recommend
WWo men who are pregnant or planning &

Fitzpatrick et al. 2017; Bower et al. 2018; National Health Medical Research Council of Australia,

2020
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To Increase In Australia: matters

1. Awareness of therisks of alcohol consumption during pregnancy and
breastfeeding, including FASD

2. Knowledge thatalcohol should not be consumed during pregnancend that it is
safest not to drink alcohol when breastfeeding.

3. Proportion of Australian womenvho intend to not drink any alcoholduring pregnanc
and when breastfeeding.

everymomentmatters.org.au




WEvery

Stream 1.
National community

awareness campaign
(FARE)

Stream 3:

Information and training
for health professionals

(FARE)

Mo meNn t

Stream 2:
Support for

priority groups
(NOFASD)

Stream 4:

Health promotion
programs for
regional and remote
Aboriginal and Torres
Strait Islander peoples

(NACCHO)

Matter




Key principles

A Connect

A Persuade

A Engage

A Evidenceinformed

A Collaborative

A Avoid stigma and shame

A Values and strengths based




Fa r e This project is endorsed and funded
® by the Australian Government.
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Stream 1t Formative Research

Oct 2020t
Jan 2021

Jant May 2021 Julyt Oct 2021

Stage 1 Stage 2 Stage 3
Literature review Define target audience Concept selection and
Other campaigns Messagedevelopment testing effectiveness

Key informant Messagetesting
Interviews

Quantitative/qualitative (women aged
18-44y, pregnant, planning pregnancy,
trying to conceive, might consider
having a baby)

everymomentmatters.org.au
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every moment

Stream 1: Resources for Community matters

everymomentmatters.org.au



TV, highimpact video  Radio, podcasts and digital audio  Social, digital promotion

A 2. ii* S
Y nova am »
SCA 204y
- 1041 @

WHY PREGNANCY AND
ALCOHOL DON'T MIX

S PROJECT

Billboards Retail posters Cinema and ambient media




Community
and lived
experience
stories

| Hear stories from | our community |

Jen’s story

Jen found a range of enjoyable ways to stay
healthy and active during her pregnancies with her
sons. She also learned more about why it's
important to avoid alcohol during this time and
while breastfeeding.

Jessica’s story

When lessica was diagnosed with Fetal Alcohol
Spectrum Disorder (FASD) at age 33, it helped her
to better understand herself and her experiences
of the world. Hear about Jessica’'s journey to her
diagnosis and how she's raising awareness of

Angelene’s story

Angelene’s son lives with Fetal Alcohol Spectrum
Disorder (FASD). In this video, she talks about
alcohol dependence, her son’s FASD diagnosis and
her life now as a passionate FASD advocate.

matters

FASD in the community.

bounty

every moment PARENT-TO-BE
o About Common questions  Resources ~ For health professionals
Website meversJldre @
(8

Alcohol and pregnancy ~ Make a change Helping others Community stories Support services

BabyBunting aa

Make the moment you

Bounty Bags

start trying

the moment to

stop drinking




Stream 2
resources
for

priority
groups

ORGANISATION
for Fetal Alcohol

°ce, f NATIONAL
aus t ra I | a Spectrum Disorders

Support for

becoming alcohol-free

during pregnancy

“Women struggle in silence with
addiction - it is often unrecognised.

Pregnancy can be an opportunity to
address addiction.

nig:fosd fare

Alcohol and pregnancy:

A guide for alcohol and

other drug workers

AR

nig:fasd fare

Fetal Alcohol Spectrum
Disorder (FASD)

The invisible disability you
may see every day

¥

Information to help support
children and young people in
out-of-home care

nigifosd fare



Stream 3
resources:
E-Learning
course for
Health
Professionals

Case study scenario 1

Scenario @
Rose has come to see you today for her first
enatal visit at 8 weeks gestation with her

partner Sam. Her pregnancy, which was
unplanned, was confirmed last week.

When asked about alcohol consumption, Rose
said she's not had alcohol at all since she
suspected she might be pregnant, and she didn't
drink much before that. She also said that she had
a few drinks at a party when she would have been
just a couple of weeks pregnant. Sam had read
some advice about pregnancy and alcohol which
caused them to worry that this episode of
drinking might have harmed the baby.

icons to learn about her history, family

A Risks of alcohol in pregnancy

A Assessment alcohol intake

A Brief intervention or referral

A Advice consistent with NHMRC guidelines



ASSESSING ALCOHOL USE
IN PREGNANCY

Publications and events
for health professionals

Webinars

Understanding and preventing Fetal Alcohol

Spectrum Disorder (FASD) EVERY MOM ENT MA'l—l'ERS
ALCOHOL, PREGNANCY
AND BREASTFEEDING

matters

" Medcast  everymoment fare
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Hello to all the delegates

everymomentmatters.org.au







Aboriginal Community Controlled
Health Organisations (ACCHOSs)

The National Aboriginal Community
Controlled HealthOrganisation(NACCHO) is
the national leadership body for Aboriginal
and Torres Strait Islander health in Australia.

NACCHO represents 146 Aboriginal o A
Community Controlled Healti©rganisations
(ACCHOs) that operate in over 300 clinics o
across Australia, delivering holistic, Western Austrabia
comprehensive and culturally competent

. : a®
primary health care services.

Please note, NACCHO manages the Strong Born campaign, ,:ﬁ
but A/Professor Robyn Williams & Professor Dorothy
Badryare not employees of NACCHO and do not represent

the views of the organization.

% National Aboriginal Community
Controlled Health Organisation

v

Australian Capital Territory




Campaign Reach

Access to resources 97% of ACCHOs have printed resourced and digital information in
clinics.

Deeper engagement with campaign 42% (62 of 146) have received funding and
resources to run FASD specific activities in their community (see the Billboard below).

Media reach (social media, TV, radid) Between JuneDec 2024, the Strong Born
animations were viewed over 3 million times

Upskilling workforce t over 200 [ ;7 N—
multidisciplinary health staff and STK@ NG

20 community members have "RN

attended FASD training across |

11 locations.
PRESNANCY AND 9REY DENT MI)(" ‘

CONTACT DWECH ,

s GUNDITJ MIRRING
National Aboriginal Community ! I IMa "
Controlled Health Organisation . - = ——

v
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Stream 2¢ Resources for
Priority groups .

- ot ' U 'L g
NATIONAL :
: n » Q S ORGANISATION ;!
> . for Fetal Alcohol e’
: aus t ra I Id Spectrum Disorders * -

fq re | This project is endorsed and funded

by the Australian Government.

Foundation for Alcohol
Research & Education



NOFASD Australia otters

We are
The national voice for over 25 years, supporting QhTING

Q
people and families living with Fetal Alcohol g
Spectrum Disorder (FASD). z' "."

AS THE NATIONAL VOICE FOR FASD

What we do

We are diven by our vision to prevent alcohol
exposed pregnancies and improve the quality of |i =
for people impacted by FASD.

As the essential bridge linking those with lived
experience with researchers and clinicians we ‘
actively promote awareness, prevention, diagnosi.
and improved outcomes for individuals affected by

FASD.




every moment
matters

everymomentmatters.org.au




every moment
matters

Stream 2: Support for priority groups

The National Organisation forFetal Alcohol Spectrum Disorders
Australia (NOFASD) collaborated with:

People with lived and living experience of FASD and alcohol use during pregnancy
to develop a suite ofargeted resourcesfor:

Aeople working in the Out of Home Care Sector,
Aeople working in the Alcohol and Other Drug Sector, and;
ANomen most at risk of having an alcoha@xposed pregnancy.

The resources are focused on raising awareness of the importance of early
recognition of FASD and access to appropriate support services.

everymomentmatters.org.au


https://everymomentmatters.org.au/resources/

Normalise the conversation every moment

I had a disease. | <cou
cuonort for drinking. | needed someone to
Alcohol and pregnancy: . tell me it WOU'd be ok. NO
judgement, just understanding
and support. There are places to |
go to get hel t 1 snN
A
'1 r Take one second, one minute, on
=7 e siiggle o rc i hour, one day at a time. Doing
S —— not hing isnNt an pti
YyOUNre pregnant | en

blame will not help you. Reach out
for support, you are not alone.

everymomentmatters.org.au

nig:fosd fare nigfosd fare




Webinars with biological mums matters

This 1s what | needed You canJ\It‘ ask t

n:ry:fosd

... 1_1'157'-(3| ﬂ

“This is Mhat | r seded”
Reflections from women who have experienced
alcohol dependence in pregnancy

This webinar is brought to you by NOFASD Australia as part of the Every Moment Matters campaign,

Ange Bruce, Geraldine & Sophie Dr Hester Wilson & 4 bio mums APSAD
Conference (2021)

everymomentmatters.org.au



Resources for OOHC professionals matters

OUR TRAINING

FASD: The hidden disability you

National
rganisation
for Fetal Alcohol

@)

may see in out-of-home care ': i re
every day e 2 JeEte

Register -  ONLINE WORKSHOP WEBINAR

® ® ® au St r-a | I a Spectrum Disorders
#FASDAwareness
#FASDMonth

FASD: The hidden disability you may

w @AusChildhood m Centre for Excellence in Therapeutic Care see every day
@NOFASDAustralia NOFASD Australia

cetc: sz

Insights from FASD specialists and lived l nsights from NOFASD Al
experience expertsbr Vanessa Spiller, Ms Prue  experience expert advisory group members:

Walker, Dr Robyn Williams, Mr Neil Reynolds Kath Thomas, April Wilson and Ms Sophie
and Ms Sophie Harrington Harrington

everymomentmatters.org.au
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National Campaign:

Make the moment
you start trying the
moment to stop
drinking alcohol. ~ +

matters

fare

Foundation for
Alcohol Research
& Education

Alcohol and pregnancy:

Aguide for alcohol and

otherdrug workers

Nn:rP:Fasd

®ee® qustralia

“Continuing professional
development is
fundamental to making
sure that we provide the
best evidence-based care

for the best outcomes...”

Foundation for
Alcohol Research
& Education

every moment
matters

Stream 4.
Aboriginal and Torres
Strait Islander peoples

Launched in
February 2023

ALCOHOL-FREE PRESNANCIES HELP
€VERY BARY Te B€ STRONS BeRN.

NACCHO

NACCHO

National Aboriginal Community
Controlled Health Organisation




R THE UNIVERSITY
f,'r',’,‘\‘,’:r;ﬁty SAHI\/IRI () “ADELAIDE

Evaluation Activity:

Nationally representative pre-post
campaign surveys

October 2021 (n=2,991)
October 2023 (n=3,116)

every moment
matters

| 'i‘».\ y Joanna Caruso, PhD Candidate and Evaluation Coordinator




Stream 1: General Public
every moment

Knowledge that alcohol should not be consumed during pregnancy matters
No safe amount of alcohol: * <.05
Pre-campaign — 73% N
Post-campaign — 80%
Oé’/o 20I% 4(;% 6OI% 8OI% 1OIO%
No safe type of alcohol: _ _
Pre-campaign — 69% N
Post-campaign —73% —
O;’/o 20I% 4OI% 66% 80I°/o lOIO%
No safe time to consume alcohol:
Pre-campaign — 68% o .
Post-campaign —74% —

0% 20% 40% 60% 80% 100%



Stream 1: General Public

Knowledge of risks of alcohol consumption during pregnancy

Drinking alcohol during pregnancy can Pré-campaign
damage the developing brainof a baby Post-campaign

— 40%
—45%

matters

% Strongly Agree
* <.05

*

0%

Drinking alcohol during pregnancy can Pre-campaign
cause lifelong disabilities for the baby Post-campaign

20% 40% 60%

— 38%
—42%

80%

100%

0%

Women shouldstop drinking alcohol Pre-campaign

when trying to conceivebecause it can .
Post-campaign

20% 40% 60%

— 30%
— 33%

80%

damage the developing embryo |
0%

20% 40% 60%

80%



Stream 1: General Public

every moment
- . matters
Agreement with campaign messages
% Strongly Agree

Itis best toabstain from alcohol Pre-campaign . 54% *<.05
completely during pregnancy to *
protect the health of the baby Post-campaign — 58%

O‘IVo ZOI% 4(3% 6(;% 80I% 1OIO%
Fetal Alcohol Spectrum Disorder _ o —
(FASD) can be preventety not Pre-campaign 1 35% *
drinking any alcohol from the moment pqst_campaign —41% _
women start trying for a baby | . . . . .

0% 20%  40%  60%  80%  100%
Anyalcohola pregnant woman drinks  pre.campaign — 27% “
passes to the baby, at every stage of *
pregnancy Post-campaign — 30% —

0% 20% 40% 60%

80%



Stream 1: General Public

] ] everymoment
Alcohol use when trying to conceive matters
Intention:
Planning a pregnancy in next two years
= Consume some alcohol Abstain
Pre-campaign [66% T 34% n=65
Post-campaign [46% T 54% n=42

(seen campaign)

Significant increase in intention to abstain



Stream 1: General Public

every moment

Alcohol use when trying to conceive matters
Behaviour:

Currently trying to conceive
= Consume some alcohol Abstain

Pre-campaign  [§206 T 18% n=41
Post-campaign  [80 T 19% n=25

(seen campaign)

Drinking behaviour remained



Stream 1: General Public

. _ every moment
Alcohol use when trying to conceive L
Behaviour:
Currently trying to conceive
Consume some alcohol Abstain
Pre-campaign [82% 18% n=41
Post-campaign [81% 19% n=25

(seen campaign)

Drinking behaviour remained
Planned pregnancy
Pre-campaign [69% I 81% | n=sl
42% 58

Post-campaign
(seen campaign)

Significant increase In abstinence



Stream 1: General Public

Alcohol use after pregnancy confirmation matters
Intention:

Planning a pregnancy in next two years & currently trying to conceive

Consume some alcohol Abstain
Pre-campaign [16% 8494 n=107
Post-campaign [13% 8/% n=67

(seen campaign)

INn Intention to abstain



Stream 1: General Public

. - every moment
Alcohol use after pregnancy confirmation LSS
Behaviour:
Currently/recently pregnant
= Consume some alcohol Abstain
Pre-campaign [349% T 66% n=81
Post-campaign [20% " 80% n=49

(seen campaign)

In abstinence
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Evaluation Activity:

Within-campaign tracking surveys

R THE UNIVERSITY

L)) *ADELAIDE
LA

Flinders - SAHMR|

UnlverS|ty



National Campaign overy moment

Stream 4.
Aboriginal and Torres
Strait Islander peoples

Launched in
February 2023

Alcohol and pregnancy:
“Continuing professional

A guide for alcohol and p development is
fundamental to making

Make the moment

you start trying the workers ; sure that we provide the
moment to stop other drug ) best evidence-based care
drinking alcohol. 71 & for the best outcomes..."

matters

A
Ly

[ ®
Foundation for n ) f ® FQ S ' I Foundation for »l«:loﬁ\bocg:mgmm =
Alcohol Research [ ] ® - Alcohol Research Controlled Health Organisation
& Education ®ee® gustralia & Education

ALCOHOL-FREE PRESNANCIES HELP
€VERY BARY Te B€ STRONS BeRN.

NACCHO




matters

Within -campaign tracking surveys
Stream 1: General public awareness campaign

Aim: Monitor audience perceptions and impact of tHevery Moment Matteampaign
among the target audience.

Online surveys
(n=800 women pregnant/breastfeeding, planning, aged 1844 or partners of women
pregnant/planning):
A 6 survey waves completed:
A 2022: January, July and October
A 2023: May and November
A 2025: January



Stream 1: General Public

every moment
Within -campaign surveys: Key results TS
Campaign Recognition: ETSZB
January 2022 —— 46% ——
July 2022 —— 54% N
October 2022 . 53%

Drinking pregnancy your developing
alcohol at can baby’s brain, body
any stageof ——» damage 5 qnd organs ——




Stream 1: General Public

Within -campaign surveys: Key results meser

Knowledgethat Fetal Alcohol Spectrum Disorder (FASD) is a risk of alcohol
consumption during pregnancy:

January 2022 —— 59%
July 2022 —— 65%
October 2022 — 68% *

0% 20% 40% 60% 80% 100%

Knowledge significantly increased from January 2022 to November 2023

* <05
N=4.063



Stream 1: General Public

every moment
matters

Within -campaign surveys: Key results

Knowledgethat pregnant women should not consume any alcohol to avoid harm to
the developing baby:

January 2022 —— 68% E—
July 2022 — 4%
October 2022 —— 76% *

Knowledge significantly increased from January 2022 to November 2023

* <.05
N=4,063



Stream 1: General Public

every moment
matters

Message clarity

V 86% agreed that the adsiake it clear that alcohol should not be consume
during pregnancy

(Average across all ad types and survey waves)

© | t gow, claar adthat portrays avery strong andclear message O

©T he me pasiavg, @andclear, without being alarmist. O



Stream 1: General Public

every moment
matters

Ad-directed perceived effectiveness

Was casy to undersan | &7
s believable [ - 83%
Makes a strong argument _ 7%
Got my attention _71%
Makes me stop and think — 67%
s oo 5%
Taught me something new _41%

0% 20% 40% 60% 80% 100%

Agree/Strongly Agree



Stream 1: General Public

matters

Within -campaign surveys: Key results

A i campaign recognitionand knowledge of the risks of
alcohol consumption during pregnancy

A Indicators ofperceived effectiveness

AEasy to understand, believable, made a strong argument to not drink alcoh
during pregnancy, got their attention, and made them stop and think

A that the campaign ignotivating women and partners to abstain
from alcohol

In November 2023:
A80% of women werenotivated tanot drinkalcohol during pregnancy

A77% of partners werenotivated tosupport their partngo not drinkalcohol
during pregnancy



NatIOnaJ Cam palgn every moment

matters

NATIONAL
Q S ORGANISATION
for Fetal Alcohol

u St ra I i d Spectrum Disorders

Stream 2: Priority Groups
Launched in August 2022 n.2: !.:

AWomen with alcohol dependence

Alcohol and pregnancy:

2 . i Icohol-free Fetal Alcohol Spectrum

APeople working in the Alcohol and ~ wewsicanatend her " auring pregnancy Disorder (FASD)
rugw . ’ The hidden disability you may see every day

Other Drug Sector, o

: . : s nenis sees Dut e
ACaregivers of children with FASD S i et e ——

and the out of home care Sector

, = What is FASD? '
nig@:fosd fare nig:fosd fare nigfosd fare

e o R T e S 8 g 1L e o1 I e e ) aanag » —

.
View Resources
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Evaluation Activity:

Online Survey of Consumer Perceptions of Resources
Timing: From September 2022 to June 2024

Support for Fetal Alcohol Spectrum

becoming alcohol-free Alcohol and pregnancy: Disorder (FASD)
ng pregnancy A guide for alcohol and The invisible disability you

duri may see every day
; other drug workers

AN

“Women struggle in silence with -
ddiction - it is often unrecognised. Information to help S“Pp‘""
can be an opportunity to

nnnnnnnnnnnnnnnnnnnnnnnn

ooooooooooooooo

- nig:fasd fare nigifosd fare nig:fasd fare
View Resources

everymomentmatters.org.au



Stream 2: Priority Groups

every moment
matters

Online Survey of Consumers

We are conducting a survey to evaluate these resources and we'd
love to hear your views. Let us know what you think and you'll go
in the draw to win one of four $75 e-gift cards.

This study titled Consumer perceptions of alcohol and pregnancy health education
materials has been approved by the University of Adelaide’s Human Research
Ethics Committee (Approval Number: H-2022-153)

—>  Click here to begin




Stream 2: Priority Groups

every moment

Online Survey of Consumers matters

Survey Completions: N=105

Support for Alcohol and pregnancy: Fetal Alcohol Spectrum
becoming alcohol-free A guide for alcohol and Disorder (FASD)
during pregnancy other drug workers The ,’T',’;’;f'si/s Z"fe‘;f/”gz/y o

'

32% 28% 40%



Stream 1: General Public

matters

Online Survey of Consumers

AThe majority of participants reported that all resources were:
ATrustworthy (86 - 98%),
AEasy to understand (82 95%)
ABelievable (79- 93%)
AMade a strong argument for not drinking alcohol during pregnancy {82%), and
AMotivated them to help others to not drink alcohol during pregnancy €82%).

AThere were high levels of agreement that key messages wemmmunicated clearly

AResources prompted readers tdiscuss the issue with friend/relative , colleague or
seek further training

A Suggestions for improvement included adding more detailed health and harms
Information



Stream 2: Priority Groups

every moment
matters

Online Survey of Consumers
Open text feedback

e Ma oage workers [have] never heard of FASD despite working

In [the] out of home care sector. This brochure would have been

extremely helpful for me as a new /
(Carer of child/ren with FASD, female, aged 46)

Great brochure! | work in child protection, and majority of workers
réve not heard of FASD! WE NEED THIS POSTER SHARED ASAP
0

(Carer of child/ren with FASD, female, aged 32)
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Stream 3: Health Professionals
Launched in October 2022

L Medcast °"°"|'1yath?sem fa{ (=

“Continuing professional
development is
fundamental to making
sure that we provide the
best evidence-based care
for the best outcomes..”

Supporting alcohol-
free pregnancy &
safe breastfeeding

Online Learning Modules
Free course available through Medcast .

View Training



matters
Evaluation Activity
Pre-post eLearning Course Surveys & Follovup

EDUCATION TEAM LEARNING SERVICES INSIGHTS ABOUT

Online Learning Modules

Supporting alcohol-free pregnancy
and safe breastfeeding

This course enables health professionals to provide accurate information and advice on
alcohol-free pregnancy and safe breastfeeding.




Stream 3: Health Professionals

Health Professional Survevys: Method

& ~ Medcast B } fare

Supporting alcoholfree pregnancy and safe breastfeeding

Pre-survey Post-survey

Brief intervention and

motivational fsohol and

Fetal Alcohol Spectrum

Pregnancy and alcohol Summary of evidence breastfeeding

Disorder

interviewing

Started: August 312022 Started: August 312022 Started: August 312022 Started: August 312022 Started: August 312022
Completed: September 26 2022 Completed: March 07 2023 Completed: September 19 2022 Completed: March 07 2023 Completed: March 07 2023

View Learning

Core module
+ follow-up survey in July 2024



Stream 3: Health Professionals

Health Professional Surveys: Key results

matters

'4 Medcast every moment fqre

Supporting alcoholfree pregnancy and safe breastfeeding

18 months after course launch (April 2024):

AN=1,303 health professionals hadnrolled in the eLearning course (n=472 had
completed module 1)

An=400 (31%had completed both pre- and post-training surveys +module 1,
n=81 had completed follow-up surveys



Stream 3: Health Professionals
every moment

Health Professional Surveys: Key results me®e®

Pre-training | Post-training | Follow-up

Knowledge that:

FASD is a risk associated with
prenatal alcohol consumption 96.3% 98.8% 97.5%

Pregnant women should not
consume any standard drinks per

day 92.5% 98.8% 100%

Thereisino safe timeol to congume

alcohol during pregnancy or
breastfeeding 84.0% 95.0% 95.1%

Bold indicates significant difference from pre-training



Stream 3: Health Professionals

matters

Health Professional Surveys: Key results

Pre-training | Post-training | Follow-up
Agreement with statements: (n=71) (n=71) (n=73)
| am confident in providing advice 57 6% 85 104 28 704
| know who or where to refer patients . . .
for additional support 41.2% 77.3% 60.3%
| have resources or educational
materials available to give patients 37.1% 61.8% 49.3%

Bold indicates significant difference from pre-training




Stream 3: Health Professionals

everymoment
] matters
Health Professional Surveys: Key results
Assessment of alcohol consumption and provision of advice
| Pre-training Follow-up Significant
Health professionals who reported that h
change
they currently/plan to:
Routinely ask about alcohol use in
pregnancy, at every visit 73.5% 66.7% NS
Always provide advice about alcohol ~
consumption in pregnancy 43.9% 50.7% Y




Stream 3: Health Professionals

Health Professional Surveys: Key results —me®®

eLearning course satisfaction

Agreement with statements:

Post-training

| am satisfied with the course overall

92.9%
The course was relevant to me 92 1%
| would recommend this course to a colleague 38 6%
The length of time it took to complete was appropriate 87 9%
The course was engaging 88 .6%

(n=400)




NACCHO

n u
National Aboriginal Community N atl O I l aI C I I l al I l
Controlled Health Organisation

T.

""C&’,‘,‘ig“’s Follow

PREINANCY AND 9ROS DENT MiX.

Qv . [
Lixad by atsichsbris and others

naccho_aus Let's make every baby
strong born... more

$ days 3go

AK.H.L""EE mgNmaes Heu (%) naccho ause -
€VERY BARY Te R€ STRON® BERN. @ Q@ & & ©

NACCHO
===




¢~ ABORIGINAL
Qoid ¥ DRUG & ALCOHOL COUNCIL (SA)
ABORIGINAL CORPORATION

Evaluation Activity

Led by A/Prof Scott Wilson and Jasmin Wilson from the Aboriginal Drug an:
Alcohol Counclil of South Australia (ADAC).




Stream 4: Aboriginal and Torres Strait Islander communities

matters

Evaluation methods

Sample: AlAboriginal Community Controlled Healt®@rganisations{]ACCHOSs) that
completed an expression of interest for a FASD grant form via National Aboriginal
Community Controlled Health Organisation (NACCHO)

1. Pre-grant surveys were undertaken with n=23 successful FASD grant applicants
and n=13 completed a posigrant survey

2. Interviews were undertaken with 7 grantftunded organisations



Stream 4: Aboriginal and Torres Strait Islander communities

matters

Key results

ANearly all (12/13) used the funding tdisseminate the campaignand 8 also
developed their own materialsusing a community wideapproach

A7 services translated the materials inttocal languages

ARates of staff training about FASD doublediuring the grant period (from 38% to
77%) during grant period

AFacilitators for success as described by interviewees were:

AFlexibility in how funding could be used allowing appropriate community
tailoring

A Collaboration among ACCHO staff who were passionate and supportive of the
campaign

AProviding catering at events increased attendance and open discussion about
FASD



Stream 4: Aboriginal and Torres Strait Islander communities

matters

Key results

ABarriers were:
ARemoteness of some services with limited access to experts for training
AShort timelines in funding
A Staff capacity and availability

AMany were overcome with technology, and open communication with
NACCHO

A Sustainability

A All plan to integrate activities in health promotion strategies and through
community clinics

A Recognised that continued funding is essential



matters

L essons learned




every moment
matters

Lessons learned regarding evaluation methodology

AHaving 4 streamsto align the evaluation methodology assisted us in determining
resource allocation

AThe prepost large scale national survey was developed based on existing
literature, butbehaviour change measures were added

A Campaign tracking provided evidence of impact along the wagnd using
measures of perceived effectiveness from tobacco campaign evaluations helped
Increase rigour

AAIl surveys had good response rates but incentiviesreased engagement among
health professionals and proactive advertising of the resources survey



every moment

Key findings matters

ANOFASD resources were widely distributed, welleceivedand effectively conveyed
Intended messages

APositive outcomes for health professionals trained high satisfaction and appraisals
from participants. Some declines in confidence over time

AACCHO grant recipieniacreased their FASD awareness raising activities in
Aboriginal communities

A Significant increases in campaign recognition, raising awareness and influencing
behavioursrelated to alcohol consumption during pregnancy and breastfeeding
across the Australian population

A Successful engagement of partnersof pregnant women or those trying, with a
significant increase in the likelihood of partners supporting alcohioke pregnancies



every moment

65 million+ 2l
completed video views across BVOL nova rn )))

youtube, meta and video platforms

SCA 20avjyg,

Estimated free to-air reach of

2.8 million+

women 18-49

Campaign reach

9.8 million+
completed ad listens across 000 \ /
digital audio :::

Estimated radio reach of FOXTEL Yﬂu
2.8 million+

women 25-49

Data collected between 30 November 2021 and 1st May 2023.



1,000,000+

website pageviews

771,489+ IOMI0[0L,

Website individual website visitors resource downloads
engagement
5,500+ c
average users per week Sl

Data collected between 30 November 2021 &®&lAugust 2024.
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every moment

High Social Return on Investment matters

Every Moment Matters has contributed to...

fewer cases of Fetal
Alcohol Spectrum
Disorder (FASD)

fewer babies
born with low
birth weight

fewer
premature
births

fewer
miscarriages
across Australia

Impact Economics and Polich National FASD Program: Social Return on Investment

reduced the cost
of alcohol harms

it has generated a social return of In AUStralla b‘l

$236
MILLION,




Take-home messages ST

Values and strength-based campaigns can be effective in increasing awareness of

harms, knowledge of public health advice, and changinggehaviour.

Campaigns must be evidencébased; messaging should be informed by community
and lived experience and piloted to test its effectiveness

Campaigns must be targeted and remain focused on the agreed target audiences.

Campaigns must be funded at levels that allow a comprehensive media buy and a
sustained campaign.

Initial and ongoing evaluation is key and will inform future approaches.



Partners tters
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